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siegessaeule.de isé

the journalistic flagship of the gay 

and lesbian scene in Berlin.

Germany's most successful gay and 

lesbian city magazine Siegessaeule is 

on the market for 27 years and sets the 

trends in the Berlin community. The 

online edition offers daily news, detailed 

events calendar and many interactive 

features.

siegessaeule.de is an up to date Berlin-

portal, supplying its users continuously 

with information about city events and 

tips on nightlife and culture. 

Major highlights, including the Berlin 

Fashion Week and the Berlin Music 

Week are also taken into account as the 

diverse gay and lesbian scene in the 

city. As a credible media being close to 

the gay and lesbian scene in Berlin, 

siegessaeule.de is visited regularly by 

its users.

Clearly designed the site brings its 

users with a few clicks to the preferred 

sections. Also very popular services are 

sections on travel, health, HIV and 

Queer Family.

siegessaeule-kompass.de isé

the most widely known and established 

online manual of Berlinôs queer scene that 

has been used like a reference book for many 

years through its compelling content.

Many industries and companies open to or part 

of the gay and lesbian community  - from 

accounting to zen meditation - can be found 

here.

Target Audience

Gay and lesbian in-crowd

- aged between 16 and 36 years

- high education level

- joyful and consumer-based purchasing

- communicative multipliers

- above-average income

- mostly double income no kids (DINKs)

- strong interest in media use

- high affinity for lifestyle products

Monthly media performance

381,116 page impressions (IVW June 2011)

81,755 overall visits (IVW June 2011)

30,000 unique visitors (AGOF internet facts 2011-II)

Our Sites

Download Print Advertising Rates

Download Print Advertising Rates

http://www.siegessaeule.de/
http://www.siegessaeule.de/uploads/img/mediadaten/MEDIADATEN 2011 SIS Publigayte.pdf
http://www.siegessaeule-kompass.de/
http://www.siegessaeule-kompass.de/uploads/img/printausgaben/MEDIADATEN_2011_Kompass.pdf
http://ausweisung.ivw-online.de/i.php?s=2&a=99342
http://www.agof.de/index.583.de.html
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du-und-ich.net isé

Germany's gay magazine - and has 

been for 42 years already!

A modern magazine on international 

level, the interesting topics are 

presented in a cool look. DU&ICH is a 

very well established and anchored 

brand in the gay scene and has done 

much to the emancipation of gays and 

still does.

The latest gay scene news, classified 

ads, the extensive photo galleries and 

the forum are among the most popular 

sections.

Daily updated editorial content and 

interactive activities such as surveys, 

modeling contests and sweepstakes 

regular price raffles provide the 

attractive content for its recurring 

readership.

Target Audience

Young + older, open-minded, urban gays

- aged between 16 and 55

- high education level

- joyful and consumer-based purchasing

- communicative multipliers

- above-average income

- mostly double income no kids (DINKs)

- strong interest in media use

- high affinity for lifestyle products

Monthly media performance

97,546 page impressions (IVW March 2011)

21,053 overall visits (IVW March 2011)

10,000 unique visitors (AGOF internet facts 2010-IV)

Our Sites

Download Print Advertising Rates

http://www.du-und-ich.net/
http://www.du-und-ich.net/fileadmin/duundich/PDFs/MEDIADATEN 2011 DU&ICH.pdf
http://ausweisung.ivw-online.de/i.php?s=2&a=98702
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l-mag.de hasé

the recipe for success: presenting high 

quality journalism combined with 

current issues and trends to the 

confident lesbian woman of today. 

More than two million lesbians are living 

in Germany. A unique target group with 

a lot of above-average self-made 

women and decision makers, combining 

the advantages of an active alternative 

lifestyle with female self-confidence.

This internet-savvy target group finds a 

whole range of daily updated lesbian 

issues on l-mag.de. 

The successful website is completed by 

the lively used interactive community 

features L-Community & L-Dating.

l-guide.de isé

the lesbian yellow pages for Germany, 

Austria and Switzerland. Being up-to-date, 

we have listed numerous addresses from the 

areas of community, going out, and travel 

companies.

Target Audience

Lesbian, urban scene goers

- women aged between 19 and 39 years

- above-average medium to high income

- active and well informed

- high affinity to the internet

- early adopters

- high affinity for travel, culture and recreation

- interest in books, CDs, film and theater 

culture and politics

Monthly media performance

170,231 page impressions (IVW June 2011)

39,264 overall visits (IVW June 2011)

10,000 unique visitors (AGOF internet facts 2010-IV)

Our Sites

Download Print Advertising Rates

Download Print Advertising Rates

http://www.l-mag.de/
http://www.l-mag.de/fileadmin/daten/pdf/MEDIADATEN 2011 L-mag überregional.pdf
http://l-guide.de/
http://www.l-guide.de/fileadmin/files/MEDIADATEN_2011_L-Guide.pdf
http://ausweisung.ivw-online.de/i.php?s=2&a=99011
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out-in-berlin.deé
has an unrivaled position as the 

official gay and lesbian Berlin guide. 

OUT IN BERLIN is a project of 

visitBerlin.de (Berlin Tourismus & 

Congress GmbH) in collaboration with 

the queer magazine Siegessaeule.

Out-in-berlin.de represents the full 

diversity of gay and lesbian life in Berlin 

and offers information to parties, 

sightseeing, shopping and much more.

queer-travel.neté
2011 there was a premiere in the 

tourism market: the first travel magazine 

for gays and lesbians in Germany! 

Three of the strongest brands of queer 

media - the magazines Siegessaeule, 

L-MAG and DU&ICH ïproduced the 

magazine in collaboration with ITB 

Berlin (international tourism trade show 

Berlin): QUEER TRAVEL - travel for 

gays and lesbians.

Queer-travel.net shows exciting travel 

reports, professional services and 

insider tips for gay and lesbian travelers.

Target Audience

Gay and lesbian in-crowd in Berlin, fond of 

traveling and lifestyle-oriented gay and lesbians, 

gay and lesbian couples wishing to marry.

- aged between 16 and 55

- high levels of education

- joyful and consumer-based purchasing

- communicative multipliers

- medium to high income

- active and well informed

- leisure-oriented

- high affinity for travel, sports recreation

- interest in books, CDs, movies, theater and culture 

program

- high affinity to lifestyle issues and shopping

Media performance: 

go to siegessaeule.de

queerwedding.deé 
is the first gay and lesbian wedding 

magazine in Germany with great success. 

More and more lesbian and gay couples are 

thinking to get married. Queerwedding.de is 

stuffed with many tips, exciting stories and 

extensive service around gay wedding and 

marriage.

Our Sites

Download Print Advertising Rates

Download 

Print Advertising Rates

Download Print Advertising Rates

http://www.out-in-berlin.de/
http://www.queer-travel.net/
http://www.queerwedding.de/
http://www.out-in-berlin.de/uploads/img/mediadaten/MEDIADATEN OUT 2011.pdf
http://www.queer-travel.net/uploads/queerwedding/img/pdf/ediadten2011/MEDIADATEN Queer Travel.pdf
http://www.queer-wedding.de/uploads/img/mediadaten/MEDIADATEN Queer Wedding 2011-2012.pdf
http://ausweisung.ivw-online.de/i.php?s=2&a=99342
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Gay-Channel Ăurban gayñ

The themes rotation "urban gay" holds 

an attractive target group with 

diverse interests. Your advertising 

materials are spread on various titles of 

selected pages and editorial sections.

High-quality party scene reports and 

guides about the diverse nightlife. Tips 

for going out, party highlights and 

photos are waiting for the urban hipster.

Concerts, theater and cultural events, 

photography and literature are also part 

of the repertoire of these informative 

websites.

Sites in the Gay Channel

The themes rotation "urban gay" is composed of the following 

occupancy units:

siegessaeule.de

siegessaeule-kompass.de

du-und-ich.net

l-mag.de

l-guide.de

out-in-berlin.de

queer-travel.net

queer-wedding.de 

Monthly media performance

742,475 page impressions (IVW March / June 2011)

170,161 overall visits (IVW March / June 2011)

58,757 unique visitors (AGOF internet facts 2010-IV)

Gay-Channel

http://l-guide.de/
http://www.siegessaeule-kompass.de/
http://www.siegessaeule.de/
http://www.l-mag.de/
http://www.queer-travel.net/
http://www.queerwedding.de/
http://www.out-in-berlin.de/
http://www.du-und-ich.net/
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Ad-Network

Through the international network of 

online advertising sales house 

netzdenker.com you can expand your 

online campaigns, thus increasing the 

reach and maximize your advertising 

results.

Sites in the network of

Germany national:

www.queer.de (one of Germany's largest queer portals)

www.highlife-tv.net (only German language Gay TV format, cross-media assignments possible)

www.lesopia.net (lesbian community)

www.gays.de (gay community)

www.gaycoupon.de (discount and coupon portal for the gay community)   

From and for Berlin:

www.discodamaged.net (the one and only English gay magazine in Berlin)

Strong in South-Germany:

www.romeoliebtjulian.com (popular gay magazine, city guide and community from Munich)

www.myscout.com (strong in Baden-Wuerttemberg, community, book and film reviews, city guides)

www.gaybayern.de (gay-News, community in Bavaria)

www.lesbayern.de (lesbian-News, community in Bavaria)

Strong in West-Germany:

www.pride1radio.com (gay radio station in Cologne / Essen, cross-media assignments possible)

In Austria:

www.gayholidayinfo.com (gay-Travel-Info portal from Vienna)

www.gayboy.at (biggest online magazine for the lesbigay community in Austria)

www.rainbow.at (the second largest online portal of lesbigay community in Austria)

In Switzerland:

www.zuerigay.ch (gay News, community & more from Switzerland)

www.gayagenda.ch (gay events from and in Switzerland)

Monthly media performance

over 15 million page impressions

approximately 1.5 million overall visits

300,000 unique visitors

Ad-Network

Available Ad-Formats, Ad-Specials and prices upon request

http://www.netzdenker.com/
http://www.queer.de/
http://www.highlife-tv.net/
http://www.highlife-tv.net/
http://www.highlife-tv.net/
http://www.lesopia.net/
http://www.gays.de/
http://www.gaycoupon.de/
http://www.discodamaged.net/
http://www.romeoliebtjulian.com/
http://www.myscout.com/
http://www.gaybayern.de/
http://www.lesbayern.de/
http://www.pride1radio.com/
http://www.gayholidayinfo.com/
http://www.gayboy.at/
http://www.rainbow.at/
http://www.zuerigay.ch/
http://www.gayagenda.ch/
http://www.queer.de/
http://www.highlife-tv.net/
http://www.discodamaged.net/
http://www.romeoliebtjulian.com/
http://www.gayholidayinfo.com/
http://www.netzdenker.com/
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RoS (Site-Rotation) 

Price per 1,000 impressions (CPM)

RoC (Channel-Rotation)

Price per 1,000 impressions (CPM)

Ad- Bundle (min. 3 formats) --- 10 ú

Super Banner 20 ú 12 ú

Skyscraper  (normal / wide) 30 ú/ 35 ú 18 ú/ 21 ú

Medium Rectangle 40 ú 24 ú

Full Banner 15 ú 9 ú

Wallpaper 50 ú 30 ú

Super Banner (728 x 90 px)

2

Wallpaper (Super Banner + Skyscraper)

Ad-Formats

S
k
y
s
c
ra

p
e
r 

(1
2
0
/1

6
0
 x

 6
0
0
 p

x
)

Medium 

Rectangle 
(300 x 250 px)

Full Banner (468 x 60 px)

More Ad-Formats and prices available upon request>> Formulas for pricing (CPM) <<

Available Ad-Formats and prices for the Gay-Channel
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Ad-Specials

Online raffle + banner ad campaign

Advertise actively and pursuing new customers through online raffles of gift 

vouchers or free samples of your products or services:

For the duration of one month we provide you company and products on the 

raffle page (Siegessaeule, DU&ICH or L-MAG) to our readers - with a chance to 

win a taste of it, too!

In addition, we show supporting online banner ads on all websites of our online 

portfolio (see Gay-Channel + Ad-Network) at the following rates:

- e.g. 100,000 banner impressions (each - 50% CPM discount!)

- geo-targeting (e.g. the banner ads can be seen only in Berlin)

- frequency capping (e.g. max. 4-6 impressions per user per day)

- selectable banner-formats:

- Price with Super Banner (728 x 90 px): 600 ú

- Price with Skyscraper (120 / 160 x 600 px): 900 ú/ 1.050 ú

- Price with Medium Rectangle (300 x 250 px): 1.200 ú

The banner can either draw attention to the raffle or leads the reader directly to 

your own website.

The media performance of the online campaign is scalable and can be 

adapted to a particular budget (e.g. 50,000 banner impressions)!








